
 

 

 
1.3.1 - Institution integrates crosscutting issues relevant to Professional Ethics, Gender, Human Values, Environment and Sustainability 

into the Curriculum  

S. 

N. 
PROGRAMME CODE 

NAME OF THE 

COURSE 
G/ES/ HV/ PE DESCRIPTION 

1.  
ALL UG 

PROGRAMME 

Paper code- 

0828 

BS1ES01 

Environmental Studies 
Environmental 

Sustainability (ES) 

To provide basic understanding of environments and its important 

components and their role in environmental sustainability. 

2.  
ALL UG 

PROGRAMME 

BS 1,2,3 HL 01 

Paper code 

0101/0171/0891 

Hindi Language 

Human Values (HV), 

Professional Ethics 

(PE) 

To provide basic knowledge of Hindi language in special connection to 

communication skills needed for professional field and vocabulary required 

for professional correspondence. Along with this short story of renowned 

writers are incorporated in syllabus to teach human values of life. Use of 

Hindi in computer is to understand digital platform. 

3.  
ALL UG 

PROGRAMME 

BS3 EL03 

Paper code-

0853 

English Language 

Human Values (HV) 

and professional 

ethics (PE) 

To develop proficiency in writing skills and vocabulary for professional 

field. The textbook contains short stories and poems that explain human 

values and environmental sustainability. 

4.  BCA I BCA 101 

Fundamental of 

Computer 

PC Software & 

multimedia, 

Programming 

Language 

Professional Ethics 

(PE) & Human Values 

(HV) 

It makes students understand computer peripherals and software, it provides 

knowledge about Web Designing, Graphics & Online Marketing. 

5.  BCA II BCA 201 DBMS & Networking 

Professional Ethics 

(PE) & Human Values 

(HV) 

It helps us to designed, store, retrieve, define, and manage data in a 

database.   the exchange of information and ideas among people 

6.  BCA III BCA 301 

Software-Engineering, 

Programming Concept 

& Projects 

Professional Ethics 

(PE) & Human Values 

(HV) 

It helps us to develop of software product using well-defined scientific 

principles, methods and procedures and the other part about Language that 

is used by programmers, developers to communicate with computers. It is a 

set of instructions. Its help to create logics 



S. 

N. 
PROGRAMME CODE 

NAME OF THE 

COURSE 
G/ES/ HV/ PE DESCRIPTION 

7.  
PGDCA I & II 

SEM 

PGDCA101 

PGDCA 106 

Fundamental of 

Computer 

PC Software & 

DBMS, Programming 

Language, Tally 

Professional Ethics 

(PE) & Human Values 

(HV) 

To make students understand computer peripherals and software, it provides 

knowledge about Web Designing & Accounting. It also helps in designing 

store, retrieve, define, and manage data in a database 

8.  
DCA I & II 

SEM 

DCA 101 

DCA 105 

 

Fundamental of 

Computer, Office 

Automation & 

Online Marketing, 

Concept Programming 

Language 

Human Values (HV) 

and Professional 

Ethics (PE) 

To make students understand computer peripherals and software, it provides 

knowledge about Online Marketing, Very Well understanding about   

Documentation. 

9.  

B.Sc. 

COMPUTER 

SCIENCE 

BS1CS01 
Fundamental of 

Computer 

Professional Ethics 

(PE), Human Values 

(HV) 

To make students understand computer peripherals and software. 

Generations of systems needed for professional ethics of computer fields. 

10.  B. Com  All Subjects 

Professional Ethics 

(PE), Human Values 

(HV) 

To make students understand fundamentals of commerce trade, banking, 

finance, accounting and their use in commercial and professional fields. 

11.  M.Com  All Subjects 

Professional Ethics 

(PE), Human Values 

(HV) 

To make students understand fundamentals of commerce trade, banking, 

finance, accounting and their use in commercial and professional fields. 

12.  
B.Sc. 

CHEMISTRY 

BS1CHE03- 

PC: 0797 

BS3CHE03 

PC:0896 

Science, Methodology 

and fundamentals of 

Chemistry 

Professional Ethics 

(PE) 

To make students understand the chemical properties of matter and their use 

in industrial environment. 

13.  B.Sc. BOTANY 

BS2BOT02 

BS3BOT01 

BS3BOT01&02 

a. Ecology and 

Plant 

Physiology, 

b. Ecology and 

Utilization of 

Plant 

c. Environmental 

Pollution and 

Conservation, 

 

Environmental 

Sustainability (ES), 

Human Values (HV) 

and Professional 

Ethics (PE) 

To make students understand about microbes and their effect in 

biodiversity. Environmental sustainability is also incorporated in many 

topics of syllabus of botany. Biotechnology and biochemistry explain use of 

technology for human life and human values. 



S. 

N. 
PROGRAMME CODE 

NAME OF THE 

COURSE 
G/ES/ HV/ PE DESCRIPTION 

Genetics, 

Molecular       

Biology, 

Biotechnology 

and 

Biochemistry 

14.  
B.Sc. 

ZOOLOGY 

BS1ZOO01 

BS2ZOO01&02 

BS3ZOO01&02 

d. Cell Biology and 

Non -Chordate 

Anatomy and 

Physiology & 

Applied 

Zoology. 

Environmental 

Biology, 

Genetics, Cell 

Physiology, 

Biochemistry 

and 

Biotechnology 

Human  Values 

(HV) and 

Professional Ethics 

(PE) 

To provide knowledge of ecology types of pollution global warming acid 

rain for understanding environmental sustainability and human values. 

 

 













































































































































































































































































B.COM PARTIT 
COMPULSORY CORE COURSB 
TLE OF PAPER=Group-I- PAPER-I-NCOME TAX 

OBJECTIVE 
t enables the students to know the basics of Income Tax Act and its implications.7 

M.M. 75 

Proposed syllabus
UNIT-I Basic Concepts: Income, agricultural Income, casual income, assessment year,

previous year, gross total income, total income, person. 

Basis of charge: Scope of total income, residence and tax liability, income which does not form part of total income.

UNIT-I1 Heads of Income Salaries; Income from house property. 

UNIT-II Profit and gains of businessor profession, including provisions relating to specific business; Capital gains, Income 

from other sources. 

UNIT-IV Computation of Tax Liabilty : Sct-off and carry forward of losses;Deduction from gross total income. Aggregation of 

income; Computation of total income and tax liability of individual and & HUF, 

UNIT-V Tax Management: Tax deduction at source; Advance payment of tax; Assessment procedures; Tax planning for 

individuals.
Tax evasion, Tax Avoidance and Tax planning.Tax Administration: Authorities, appeals, penalties. 
Preparation of return ofincome

Manually and on line 

uy 

PRINCIPAL 

Gurukul Mahita Wlahavidhyalay a 

Kalilbadi Rcad, RAIPUR (CG 



Suggested Reading: 
. Singhania V.K. Students Guide to Income Tax; Taxmann, Delhi.
2. Prasad, Bhagwati : Income Tax Law & Prectice; Wily Publication, New Delhi.

3. Mehrotra H.C. Income Tax Lavw & Accounts : SahityaBhawan, Agra.

4. Girish Ahuja and Ravi Gupta: Systematic approach to income tax : Sahitya Bhawan 

Publications, New Delhi. 

5. Chandra Mahesh and Shukla D.C. : Income Tax Law and Practice; Pragati Publications, 

New Delhi. 

6. R.K. Jain Income Tax & Law (Hindi & English) Shahitya Bhavan, Publication, Agra 

PRINCIPAL 

Gurukul
Mahila

Mahavidhyalay 

a 

Kalibadi 
Road, 

RAIPUR 
(C.G.) 



B.COM PART III 

COMPULSORY CORE COURSE
Group-1-PAPER-1-INDIRECT TAXES WITH GST
OBJECTIVE 

PAPER II 

This course aims at imparting basic knowlege about GST and apply the provisions of GST law to various situations 
M.M. 75 Proposed syllabus 

UNIT-I Customs: Role of customs in intemational trade; Important terms and definitions goods; Duty; Exporter, Foreign goingvessel; Aircraft goods; Import; Import Manifest; 
| Importer; Prohibited goods; Shipping bill; Store; Bill of lading; Export manifest; Letterof credit; Kinds of duties - basic, auxillary, additional or coutervailing; Basics of levyadvalorem,specific duties; Prohibition of CIxport and import of goods, and provisions 
regarding notified & specified goods; Import of goods -Free import and restricied import; Type of import import of cargo, importof personal baggage, import ofstores.Clearance Procedure For home consumption, for warehousing for re-export; Clearance procedure for import by post; Prohibited exports; Canalised exports; Export against licensing: Type of exports export of cargo, export of baggage; Export óf cargo by land, sea, and air routes.

UNIT-II State Excise, CENVAT. Detail study of State Excise during calculation of Tax 
UNIT-I1I INTRODUCTION TO GOODS AND SERVICES TAX (GST)-Objectives and basic scheme of GST, Meaning -Salient 
features of GST - Subsuming of taxes -Benefits of implementing GST, Structureof GST (Dual Model)-Central GST- State/ 

Union Territory GST-Integrated GST 
GSTCouncil: Structures Power and Functions.Provisionsfro amendments./

UNIT-IV
Registration under GST Procedure for registration, Persons liable for registration, Persons not liable Ror registration,Compulsory
registration. Exempt�d goodsand services-Rates of GST. 

PRINCIPAL
Gurukul Mahila Mahavidhyalava 
Kalilbadi Road, RAPUR (C.G 



Procedure relatingto Levy:(CGST& SGST:Scopeof supply, Tax liability on Mixed and 

Composite supply, Time of supply of goods and services, Value of taxable supply.

Eway-Billing

UNIT-V ASSESSMENT AND RETURNS-

Input tax Credit: Eligibility, Apportionment, Inputs on capital goods, Distribution of credit by Input Service Distributor (SD) 

Furnishing details of outward supplies and inward supplies, First retum, Annual return and Final retum. 

Suggested Reading:

1. Deloitte: GST Era Beckons, Wolters Kluwer.

2. Madhukar N Hiregange: Goods and Services Tax, Wolters Kluwer.

3. All About GST: V.S Datey -

Taxman's. 

4. Guide to GST: CA. Rajat Mohan, 

5. Goods & Services Tax - Indian Joumey: N.K. Gupta & Sunnania Batia, Barat's 
Publication 

6. Goods & Services Tax CA. Rajat Mohan, 

7. Goods & Services Tax: Dr. Sanjiv Agrawal & CA. Sanjeev
Malhotra. 

8. GST Law & Practice: Dr. B.G. Bhaskara, 
Manjunath. N & Naveen Kumar IM,

9. Understanding GST: Kamal Garg, 
Barat's 

Publication 

PRINCIPAL 

Srukut 
Mahita 

Mahavidhyalay 
a 

Kalibadi 

Road, 

RAIPUR (C.G 



B.COM PART WI 
cOMPULsORY CORE COURSB
UTLE OF PAPER-Group-1l-PAPER-I-MANAGEMENT ACCOUNTING OBJECTTVE 
This course provides the students an understanding of the application of accounting techniques for management. 0 

M.M. 75 Proposed syllabus
UNIT-I Management Accounting: Meaning, nature, scope, and functions of management Accounting; Role of managment accounting in decision making; Management accounting vs financial accounting; Tools and techniques of management accounting ;Financial statement; Objectives and methods of financial statements analysis; Ratio analysis; Classification of rafios- Profitability ratios, turnover ratios, liquidity ratios,turnover ratios; Advantages of ratio analysis; Limitations of accounting8 ratios.

UNIT-II Funds Flow Statement as per Indian Accounting Standard 3, cash flow statement. 

UNIT-II Absorption and Marginal Costing : Marginal and differential costing as a tool for decision making make or buy; Change of product mix; Pricing, Break-even analysis
Exploring new markets; Shutdown decisions. 

UNIT-V Budgeting for proit Planning and control: Meaning of budget and budgetary control:Objectives, Merntsand 
limitations; Types of budgets; Fixed and flexible budgeting; 

Control ratios; Zero base budgeting; Responsibility accounting; Performance 

budgeting. 
UNIT-V Standard Costing and VarianceAnalysis : Meaning of standardcost and standard costing; Advantages and application, 
Variance analysis material; Labour and 

overhead (Two-wayanalysis); Variances. 

PRINCIPAL 

Gurukul 
Mahila 

Mahavidhyalay
a 

Kalibadi Road, 
RAIPUR (C.G 



Suggested Reading8
I. Arora M.N. Cost Accounting - Principles and Practice, Vikas, New Delhi.

2. Jain S.P. & Narang K.L. : Cost Accounting; Kalyani, New Delhi.

3. Anthony, Rogert & Reece, at al Principles of Management Accounting; Richard Irwin Inc. 

4. Horngren, Charles, Foster and Datar et al : Cost Accounting 
- A Managerial 

Emphasis;Prentice 
Hall, New Delhi.

5. Khan M.Y. and Jain P.K. : Management Accounting: Tata McGraw Hill, New Delhi. 

6. Kaplan R.S. and Atkonson A.A. : Advanced Management 
Accounting; 

Printice Hall India,New Delhi. 

7. J.K. Agrawal & R.K. Agrawal: Jaipur (English & Hindi ). 

8. Dr. M.R. Agrawal : Minakshi Prakashan Meruth.

9. Dr. S.P. Gupta - Agra (Hindi & English). 

Vu PRINCIPA

Guruku! Mahiia Mahavidhyalaya 

Kalibadi

Road,

RAIPUR

(C.G)



B.COM PARTH 
COMPULSORY CORE COURSE

ITLE OF PAPER -Group-I-PAPER=IL-AUDITINGG 
OBJECTTVE 
This course aims at imparting knowlege about the principles and methods of auditing and their applications. 

M.M. 75 
Proposed syllabus
UNIT-I Introduction Meaning and objectives of auditing; Types of audit; Internal auditAudit Process: Audit programme; 

Audit note books; Working papers and evidences. 

|UNIT-II Internal Check System :Internal control 

Audit Procedure: Vouching: Verification of assets and liabilities. 

UNIT-IIL Audit of Limited Companies 
a. Company auditor-Qualification, Appointment, powers, duties, Resignation and liabilities. 

b. Divisible profits and dividend. 
C. Auditor's report - standard report and qualified report. 

d. Special audit of banking companies. 
e. Audit of educational institutions. 

f. Audit of Insurance companies. 
UNIT-IV Investigation: Investigation; Audit of non profitcompanies 

a. Where fraud is suspected, and 

b. When a running a business is proposed. 

c. Varifications & Valuation of assets.

UNIT-V RecentTrendsin Auditing Nature and significance of cost audit; Tax audit;

Management audit. u M 
PRINCIPAL 

GurukulMahilaMahavidhyals 

Kalibadi Road, 
RAIPUR (C- 



Suggested Reading:
I. Gupta KaPal : Contemporary Auditing: Tata McgrawHill,New Delhi.

2. Tandon B.N. : Principles of Auditing : S. Chand & Co., New Delhi.

3. Pagare Dinkar Principles and Practice of Auditing: Sultan Chand, New Delhi.

4. Sharma T.R.: Auditing Principles and Problems, SahityaBhawan, Agn 

5. Shukla S.M.: Auditing - Shahitya Bhavan, Agra, (Hindi)

6. Batliboy: Auditing. 

PRING

SurukufManila
RAR 

KaibaiRca 



B.COMPART UI7 
OPTIONAL GROUP A (Finance Area)ITLE OF PAPBR-FINANCIAL MARKET OPERATIONS OBJECTTVE PAPER-IThis course aims at acquainting the students with the working of financial markets in India.

M.M. 75 Proposed syllabus
UNIT-IMoney MarketIndian money market'scomposition and structure; (a) Acceptance houses, (b) Discount houses and (c) Call money market; Recent trends in Indian money market.

UNIT-I Capital MMarket: Security market (a) New issue market, (b) Secondary market;Functions and role of stock cxchange; listing procedure and legal requirements; Publicissue - pricing and marketing; Stock exchanges - National Stock Exchange ,Bombay stock exchange
UNIT-II Securities contract and Regulations Act Main provgisions. Investors Protection Grievancesconcerning stockexchange dealings and their removal; Grievance cells in stock exchanges; SEBI; Company Law Board; Press;Rmedy through courts.

UNIT-IV Functionaries on Stock Exchanges: Brokers, sub brokers, market makers, jobbers,portfolio consultants, institutional investors, and NRIs.

| UNIT-V Financial Services Marchant banking -Functions and roles, SEBI guide-lines, Credit rating concept, functions, and 
types.



Suggested Reading: 
1. Van Home J.C. : Financial Management and Policy, Prentice Hall of India,New Delhi.
2. Khan M.Y. and Jain P.K. : Financial Management, Text and Problems, Tata McGrow Hill,
New Delhi. 
3. Prasanna Chandra L Financial Management Theory and practice; Tata McGrow Hill, New Delhi.
4. Pandey I.M. : Financial Management Vikas Publishing Hous, New Delhi. 5. Brigham E.F. Gapenski L.C., and Ehrhardt M.C.: Financial Management Theory and Practice; Harcourt College Publishers, Singapore. 6. Bhalla V.K. : Modern Working Capital Management, Anmol Pub. Delhi.

PRINCIPAL 
Gurukul Mahila Mahavidhyalaya 
Kalibadi Rcad, RAIPUR (C.G)



BcOM PARTII 
OPTIONALGROUP B (Marketing Arep) 
TITLE OF PAPER -PRINCIPLES OF MARKETING PAPER-I

OBJECTIVE 
The Objective of this course is to help students to understand the concept of marketingand its applications. 

M.M. 75 
Proposed syllabus
UNIT-Hntroduction: Nature and scope of marketing; Importnace of marketing as a business function, and in the economy; 

Marketing concepts-traditional and modem;.Selling vs. marketing; Marketing mix; Marketing environment. 
UNIT-II Consumer Behaviour and Market Segmentation: Nature, scope, and significance of consumer behaviour, Market 
segmentation concept and importance; Bases for 
market segmentation. 
UNIT-I Product: Concept of product, consumer, and industrial goods; Product planning and development; Packaging role 

and functions; Brand name and trade mark; after sales service; Product life cycle concept. Price: Importance of price in the 
marketing mix; Factors affecting price of a product/service; Discounts and rebates.

UNITIVDistributions Channels and Physical Distribution; Distribution channels Concept and role; Types of distribution
channels. Factors affecting choice of a distribution channel
Retailer and holesaler; Physical distribution of goods; Transportation, Warehousing 
Inverntory control; Order processing. 

|UNIT-VPromotion : Methods of promotion; Optimum promotion mix; Advertising media - their ralative merits and 
| limitations; Characteristics of an effective advertisement; Personal selling; Selling as a career, Classification of successful sales 
person; Functions of salesman. 
Recent development in marketing-social marketing, online marketing, Direct marketing, Services marketing, Green

marketing. 

PRINCIPAL 

Gurukul Mahila Mahavidhyalaya 

Kalibadi oad, RAiPUR (C.G.I 



Suggested Reading:
ilip Kotler: Marketing Management Englewood Cliffs; Prentice HalL, NJ 

.William M. Pride and O.C. Ferrell Marketing: Houghton -Mifflin Boston. 
3.Stanton W.J. Etzel Michael J., and Walker Bruce J. Fundamentals of Marketing Mera shing.Cincinnati, 

Charies W., Hair Joseph F. and McDaniel Carl: Principles of Marketing; South- Western-Publishing, c y 
Yor 

Ohio. 
es avid W. Hills Gerald E., Woodruff Robert B : Marketing management: Richard D. Inwin, Homewood nos 

6. Kotler Philip and Armstrong Gary: Principles of Marketing; Prentice Hall of India, New Dein. 

7. Dr. RC. Agrawal, Agra.
8. Dr. S.C. Saxena Agra.

9. Dr. S.K. Jain, Hindi Granth Academi. M.P. 

10. Dr. N.C. jain 

PRINCIPAL 

urtkut Mahila Mahavidhyalaya 

Kalibadi Road,
RAlPUR (C.G.)



B.COM PART II1 OPTIONAL GROUP B (Marketing Area)TITLE OF PAPER- INTERNATIONAIL MARKETING OBJECTIVE PAPER II 
his course aims at acquainting student with the operations of marketing in international environment. 

M.M. 75 Proposed syllabus 
UNIT-I International Marketing: Nature, definiton, and scope of intermational marketing Domestic marketing vs. International marketing; International environment external and internal. 

UNIT-I Identifying and Selecting Foreign Market: Foreign market entry mode decisions. Product Planning for international Market: Product designing; Standardization vs. adaptation ; Branding and packaging; Labeling and quality issues; After salesservice. nternational Pricing : Factors Influenceing Intermational price; Pricing process-process and methods;, International pricequotation and payment terms.

UNIT-III Promotion of Product/Services Abroad: Methods of international promotion; Directmail and sales literature; Advertising; Personal selling; Trade fairs and exhibitions. 
UNIT-IV International Distribution: Distribution channels and logistics decisions; Selection and appointment of foreign sales agents. 

UNIT-V Export Policy and Practices in India: Exim policy - an overview; Trends in India's foreign trade; Steps in starting an export business; Product selection; Market
selection, Export pricing; Exporn finance; Documentation; Export procedures; Export
assistance and incentives. 

Marketing Control Process 
uA2
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B.COM PART III OPTIONAL GROUP C (Commercial Area)TITLE OF PAPER-INFORMATION TECHNOLOGY AND ITS APPLICATIONS IN BUSINESSPAPER-L
OBJECTTVE 
The objective of the course is to famillatizce the students with the innovation information technology and how it afects 
business. An understanding of the group rules of these technologies will enable the students to appreciate the nitty-gity Commerce. 

M.M. 75 Proposed syllabus
UNIT-I Information Revoution and information Technology (IT) : Deployment of Business; Basic features of IT; Impact of IT on business environment and social fabric; Invention of writing; Written books; Printing Press and movable type Gutenbergs invention; Radio; telephone, wireless and satelite communication computing and dissemination of information and knowledge and convergence technologies (Internet with Wireless-WAP). 
UNIT-II Fundamentals of Computer Data, information and EDP : Data, information and concept of data and information; Levels of information from data; processing; Electronic data processing; Electronic machines, a. Number Systems and Codes Different number systems - binary, octal decimal, hexagonal, and their conversion codes used in computers; Bed, EBCDIC, ASCII;Gray and conversions. b. Computer Arithmetic and Gates Binary arithmetic, complements, addition 

subtraction; Conversion from one system to another; Logic Gates, truthtable and 

applications minimisation, and K-maps.
c. Computer Processing System: Definition of computer, Hardware/Software 
concepts; Generation of computers; Types of computers; Elements of computer:CPU and its functions, Various computer systems.

d. I/o devices : Basic concepts of IVO devices; Various input devices Keyboard, mouse; MICR, OCR, microphones. 
e. Various output devices: VDU, printer, plotter,spooling, L.S. 

f. Storage Devices : Primary and secondary memory; Types of memory capacityand its enhancement; Memory devices and 
comparisons; Auxiliary storage,tapes, disks (magnetic and potical); various devices and their comparison. 

Lg. System Software-Roale of Software, Different System Software: 0.S,utilization element of O.S,. -Its types and varniations, 

PRINCIPAL 

Curukul Mahila Mahavidhyalaya 

Kalibadi FRead, RAIPUR (C.G) 



DOS and windows. 
h. Computer and Networks: Need of communication; Data transmission; Baud 
Bandwidth; Communication Channel; Multiplexing; Basic network concepts;0.S.I. model; Types of topologies; LAN, WAN, 

Client server concept.

UNIT-III Computer-based Business Applications 
a. Word Processing: Meaning and role of word processing in creating of documents, 
editing, formatting, and printing documents, using tools such as spelling check, 
thesaurus, etc. in word processors (MS-Word). 
b. Electronic Spreadsheet: Structure of spreadsheet and its applications toaccounting, finance, and marketing functions of 

business; Crating a dynamic/sensitive worksheet; Concept of absolute and relative cell reference; Using builtin functions; Goal 

seeking and solver tool; Using graphics and formatting of 

worksheet; Sharing data with other desktop applications; Strategies of crating error-free worksheet (MS-Excel, Lotus 123) 

Practical knowledge on WingsAccounting (Software). 

C. Programming under a DBMS environment: The concept of data base management system; Data field, records, and files, 

Sorting and indexing data;Searching records, designing queries, and reports; Linking of data files ;Understanding programming 

environment in DBMS; Developing menu drivenapplications in query language (MS-Acess). 

UNIT-IV Electronic Data Interchange (EDI) 
Introduction to EDI; Basics of EDI; EDI standards; Financial EDI (FEDI); FEDI for 

international trade transaction; Applications of EDI;Advantages of EDI;Futureof EDI. 

|UNIT-V The Internet and its Basic Concepts Internet-concept, history development in India; Technological foundation of internet,| 

Distributed computing; Client-server computing; Intermet protocol suite; Application of 

distributed computing; 
Client-server computing; Internet protocol suite in the intermet

environment; Domain Name System (DNS(; Domain Name Service (DNS); Generic

top-lelvel domian (gTLD); Country code top-level domain (ccTLD); - India; Llocation 

of second-level doomains; IP addresses; Internet protocol; Applications of Internet 

in business, education, governance, 

etc.Information System Audit Basic idea of information audit; Difference with the traditional 

concepts of audit;Conductand applications of IS auditin internetenvironment. 

PRINCIPAL 

urukul Maria Mahavidhyala= 

Kalbadi Road, 
RAIPUR (CS 



PAeeAupiAELEN EJPN Iynang 

7VIONId

TPg MaN TIIH MOJ9oN UEI <0007 3LY0 YOSOIDIN: KerLOf mounL 7I 

1Pa MaN BIpuj UP]|uOENwsJsÁSUOJewojui jUIWIBeueN: [Eso9II 

T41P MN 'eIpujuejILuOeN 'usisOgN SISÁJeuysuusIsÁS: SIEA OI 

THPg MaN TI!H MOIgoNeIEI 3uLuIIUIIUug jPuIsNu[? 1PUiou:1PJued!HOuiN6 

T41° MN 

ILH MEIOONPIEL HooqpueHA3ojouyoa 30JUIuOq3M: euuuaHouN 1PIUPC!HouIN88 

4Y1P MaN IPH 3OuaiduoijeuoJuj yLM SutaeueN: AUEy'L

THIPgMaN TPH oNuIduðisodSISÁJeury suojsáSuo yoo ¥IOM: UeSEAIULIS Y ieg 9 

MON TTPH 20guai"suoisásuoyeuuogu JO 20u28s3osL Kemayáapue prea spreMpa's 
T1 MN TI!H MEIDON

ePI ssousngJo a8pa 8uunoayL aoIUIOD-I: .uelq»a3eN pue "X yso]ureyle[eA
T41g MaN 'BIpujueIIuoeN$1000101J uoJEOIJddy SsaJAIM

uo uoonponuj uy jaN YI dVM Teuy yaNEIAPJEMe�ypue "N 'Yso|uTBy PIRMEðVE

T4 MaN *BIpuj uejI!uoeN 3uipeiLPNreN*0IAIaS3uy-uOog uogonpanui 
pue 9snouaYLpue saeag 'S|ng: oysyaod ®TBmuEIy pue 'N Ysa[ueyvreAu3yz 

YIPA MON CIpU]Uei!uoeN
1uwoog on uoFonponuj 

- 

j»N 41 uo ssau.sng: eysyoaq BjeMEBV pue NYs[TEBTBMBayI 
BupeoN pIS3Tns 



B.COM PART II 

OPTIONAL GROUP C (E-Commerce Area)
TITLE OF PAPER ESSENTIAL OF B-COMMERCE 

OBJECTTVE 
PAPER II 

The objective of this course is to familiarize the students with the basics of e-commerce and to comprehend its potential. 

Proposed syllabus 
DNIT-I Internet and Commerce: Business operations; E-Commerce practices; Concepts b2b,b2c, b2g. g2h; Benefits o 

commerce to organization, consumers, and society;
Limitation of e-commerce; Management issues relating to e-commerce. 
Operations of E-Commerce: Credit card transaction; Secure Hypertext Transfer
Protocol (SHTP); Electronic payment systems; Secure electronic transaction (SET);

Set's encryption; Process; Cybercash; Smart cards; Indian payment models. 
UNIT-II Applications in B2C Consumer's shopping procedure on the intermet; Impact on 

disintermediation and re-inermediation; Global market; Strategy of traditional 

department stores; Products in b2c model; Success factors of e-brokers; Broker based 

services on-line; Online travel tourism services; Benefits and impact of e-commerce 

on travel industry; Real estate market; Online stock trading and its benefits; Online 

banking and its benefits; Online financial services and their future; Educations 

benefits, implementation, and impact.

UNIT-III Applications in B2B; Applications of b2b, Key technologies for b2b; Architectural 

models of b2b; Characteristics of the supplier-oriented marketplace, buyer-oriented 

marketplace, and intermediary-oriented 
markctplace; 

Benefits of b2b on procurement 

re-engineering; Just in Time delivery in b2b; 
Internet-based EDI from traditional EDI; 

Integrating EC with back-end information systems;Marketing issuesin b2b.

UNIT-1V
Applications in Governance: EDI in governance; 

E-government; 
E-governance 

applications of the internet; Concept of government 
to business, business to 

Lgovernment and 
citizen-to-govemment; 

E-governance models; Private sector interface 
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B.cOM PART III 

OPTIONAL GROUP D (Money Banking & Insurance Area)
TITLE OF PAPER FUNDAMENTAL OF INSURANCE 

OBJECTIVE 
This course enables the students to know the fundamentals of insurance. 

PAPER -1I 

Proposed syllabus 
M.M. 75 

UNITHIntroduction to Insurance: Purpose and need of insurance; Insurance as a socialsecurity tool; Insurance and economic 
development. 

UNIT-I Fundamentals of Agency Law: Definiton of an agent; Agents regulations; Insurance intermediaries: Agets compensation 

UNIT-I Procedure for Becomingan Agent:Prerequisite for obtaining a license;Duration of license; Cancellation of incense; Revocation 
or suspension/termination of agent appointment; Code of conduct; Unfair practices. Functions of the Agent:Proposal form and other forms 
for grant of cover, Financial and medical underwriting; Material information; Nomination and assignment; Procedure regarding setlement 

of policy claims. 

UNIT-IV Company Profile : organizational set-up of the comparny: Promotion strategy; Market share; Important activites, Stacture
Product; Actuarial profession; Product pricing actuarial aspects; Distribution channels. 

UNIT-VFundamentals/Principles of Life insurance/ Marine Fire MedicalVGeneral Insurance; Contracts of various kinds; Insurable 

Interest. 
Online insurance procedure 

Gurukul Mahia Mahavidhyalaya 
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Suggested Reading
1. Mishra M.N. : Insurance Principle and Practice; S. Chand and Co., New Delhi. 

2. Insurance Regulatory Development Act. 1999.

3. Life Insurance Corporation Act. 1956.

4. Gupta OS Life Insurance; Frank brothers, New Delhi.

5. Vinayakam N., Radhaswamy and Vasudevan SV Insurance Principles and Practice, 

S. Chand and Co. New Delhi. 

6. Mishra MN: Life Insurance Corporation of India, Vols I, I & III; Raj Books, Jaipur.

7. Balchand Shriwastava, Aga. 
8. Dr. M.L. Singhai, RAmesh Book Depot, Jaipur.
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B.COM PART II 
OPTIONAL GROUP D 
TITLE OF PAPER MONEY &BANKING SYSTEM 

OBJECTTVE 
This course enables the students to know the working of the Indian Money & banking system.

(Money Banking & Insurance Area) 
PAPER II 

M.M. 75 

Proposed syllabus 
UNIT-I Money Function, Alternative Measures to money supply in India -their different components. Meaning and changimng 

relative importance of each. 

UNIT-I Indian Banking System : Structure and organization of banks; Reserve Bank of India; Apex banking Institutions; 

Commercial banks; Regional rural banks; Cooperative banks; Development banks.

UNIT-IIl Banking Regulation Act, 1947: History; Social control; Banking Regulation Act as applicable to banking companies and 

public sector banks; Banking Regulation Act as applicable to Cooperative banks.

UNIT-IV Regional Rural and Cooperative Banks in India: Functions; Role of regional rural and cooperative banks in nural India

Progress and performance. 

UNIT-V Reserve Bank of India:Objectives; 
Organization; Functions and working; Monetary policy; Credit control measures and 

their effectiveness. 
State Bank of India, Project History, Objectives, 

Functions & Organization working & progress. 

Internet bankingsystem

PRINCIPAL 

ukut Mahita ttahauidhya 
Kaibaci Road,RAIPUR(CC 



Suggested Reading: 
1. Basu A.K. : Fundamentals of Banking-Theory and Practice; A Mukherjee and Co., Calcutta. 

2. Sayers R.S. : Modern Banking: Oxford University Press. 
3. Panandikar S.G. And Mithani D.M. : Banking in India; orient Longman. 
4. Reserve Bank of India: Functions and Working. 
S. Dekock : Central Banking; Crosby lockwood Staples, London.
6. Tannan M.L. : Banking - Law and Practice in India: India Law House, New Delhi. 

7. Knubchandani B.S. : Practice and Law of Banking; Macmillan, New Delhi. 
8. Shekhar and Shekhar: Banking Theory and Practice; Vikas Publishing House, New Deihi. 
9. Harishchandra Sharma.
10. M.L. Singhai.

PRIMCIPAL 
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B.Com.II Year 
CoMPUL s OR I 

GroupI PAPER cORPORATm ACCOUNING) 
OBJECTIVE 

This course enable the students to develop awareness about corporate accounting in 
conformity with the provisions of companies ACt. 

(As per company act 2013) 

Proposed SvllabusUNIT-I Issue, orteiture, and Re-issue of 
Shares Redemption of preference shares; Issue and redemption of debentures . 

UNITI Final ACcOunts tas per company act 2013)
Liquidation of Company. 

UNIT-III Valuation of Goodwill and Shares

UNIT-IVAccountingg for Amalgamation of 

Companies as per excluding Indian Accounting Standard 14 

intercompany holdings and re-construction schemes. 
Accounting for interna1 reconstruction 

UNIT-V Consolidated Balance Sheet of holding 
companies with one subsidiary only.

SUGGESTED READINGS
1. Dr. S.M. Shukla, Sahitya Bhawan Agra. 
2. Dr. Mangal Mehta & Agrawal Published - Indore.

3. Dr. Karim Khanuja - Published Agra.

4. Gupta R.L., Radhaswamy M; Company Accounts; Sultan Chand& Sons, New Delhi.

PRINCIPAL 
Curuku! Mahila Mahavidhyalaya 
Klibadi Road, RA!PUR (C.G.)



Group PAPER (COST ACCOUT) 

OBJECTIVE 

This course exposes the students to the basic concepts and the tools used in cost accounting. 

Proposed Syllabus 

UNIT-I Introduction Nature and scope of cost 

accountng Cost concepts and classfication; Methods and techni ques: Installation of costing system; Concept of coSt aualt. 

Accounting for Material : Material Control; Concept and techniques ; Pricing of material issues; Treatment of materlal ioSses

UNIT-II Accounting for Labour :Labour cost control procedure; Labour turnover; Idle time and overtime; Methods of wage payment

and departmentalization; 
- time and piece rates: Incentive schemes. Accounting for overheads; Classification 

Absorption of overheads; Determination of overhead rates; Under and over absorption, and its 

treatment. 

ONIT-III Cost Ascertainment :Unit costing; Job, batch 

and contract costing.

UNIT-IV Operating costing; Process Costing excluding inter process profitS, and joint and by -product s. 

UNIT-V Cost Records Intergal and non 
integral system; Reconciliation of cost and financial accounts; Break Even Point. 

SUGGESTED READINGS 
1. M.L. Agrawal: Sahitya Bhawan Agra. 
2. Maheshwari S.N. : Advanced Problems and Solutions in Cost Accounting; Sultan Chand,

New Delhi. PRINCIPAL
3. AroraM.N. : Cost Accounting Principles and Practice; Vikas, New Delhi. 

4. Jain s.P. and Narang K. L. Cost Accounting; Kalyani New De lhi. 
Surukul Maila iahavidhyataya 

Keibadi Road,
RAIPUR (C.G.)



Group- II - PAPER - II 

PRINCIPLES OF BUSINEss MANAGEMENT 

OBJECTIVE 
This Course familiarizes the students with the basics of principles of management. 

Proposed Syllabus
UNIT-T ntroduction Concept nature, process, and

significance of management; 
Development management thought;

manage-ment roles (Mint zberg); An overview of functional areas of management 

Classical and neo-classical systems; Concept approacheS. 

UNIT-II Planning Concept, processand types.
Decision making concept and Bounded rationality; Management by objectives; Corporate planning: Environment 

analysis and diagnosis; Strategy formulation. 

UNIT-III Organizing 
significance; 

Concept, nature process and
Authority and resident 

Organizat ion structure - forms and cont ingencyY factors. 
relationships; Centralization and decentralization; Departmentation 

UNIT-IV Motivating and Leading People at work 
Motivation - concept; Theories Herzberg, McGregor, and Ouchi: Financial and non- financial incentives. 

Leadership- concept and leadrship styles; Leadership theories (Tannenb Schmidt.); Likert's System Management; 

Communication - nature, process, networks, and barriers, Effective Communication. 

UNIT-V Managerial Control Concept and process 
Effective control system; Technical control

- traditional and modern. 

Management of Change:Concept, nature, and process oE planned Resistance to change; Emerging horizons of 

management in a environment. 

SUGGESTED READINGS 
1. Dr. R.C. Agrawal, Agra. 
2. Dr. S.C. Saxena, Agra.

3. Weihrich and Koontz, et al : Essentials of Management; Tata McGraw Hill, New Delhi. 

PRINCIPAL 

Gurukut Maila tAahevidhyalaya 
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Road,

RAIPUR (C.G.)
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Group- I - PAPER - II 

COMPANY LAW 

This objective of this course is to provide basic knowledge of the provisions Companies 

Act. 2013, allong with relevant case lawN. 

OBJECTIVE 

Proposed Syllabus
Kinds of UNIT-I Corporate personalities; 

Companies, Nature & Scope, promotion on and incorporation of companies. 

UNIT-II Memorandum of Association; Articles of 

transfer and transmission . 

Association; Prospectus, Shares; share capital

and charges, debentures. 

UNIT-III Capital management borrowing powers, mortgages 
whole

director, Appointment, Remuneration, 
time 

Directrs Managing Director, 

and duties.

UINIT-IV Company meetings kinds, Notice, quorum, 

voting, proxy, resolutions, minutes.

nd minority rights: Prevention 
UNIT-V majority powers
of oppression and mi smanagement. 

Winding up 
- kinds and conduct. 

SUGGESTED READINGS 
1. Singh Avtar: Company Law; Eastern Book Co., Lucknow.

2. Dr. S.M. Shukla, Shahitya Bhawan Agra.

3. Dr. R.C. Agrawal, Shahitya Bhawan Agra.

4. Kapoor N. D. : Company Law 

Act, 2013 Chand & Sons, New Delhi. 

Incorporating the Provisions of the comanies Amendment 

PRINCIPAL 
Suruku! ahila iMahavidhyaleya 

Kalibadi Road, RAiPUR (C.G.)



Group III PAPER I 

BUSINEss STATISTICS 
O BJECTIVE 
It enable the students to gain understanding of statistical techniques as are apP11cable 
to business . 

Proposed Syllabus to Inferential UNTT-I Entroduction Statistics as/a subject; Descriptive 
Statistics; Types 

of University Data; Construction of 

Statistics COmpared

of Sigma E operations, Analysisof data; Sunmation operation; 
frequency distribution; Concept of cent ral tendency . 

Rules

UNIT-II Dispersion and their measures Partition 
values ; Skewness and measures; 

UNIT-III Analysis of Bivariate Data Lineaar 
regression to variables and correlation. 

NIT-IV Index Number; Meaning types,and uses; Methods of 
Constructing price and quantity indices (simple and aggregate): Tests of adequacy Chain
Splicing and deflating; base index numbers; Base shifting, 

Problems Constructing index numbers; Consumer price index. Analysis of Time Series : Cause of vaat2on_1n tLme series data; components of a time series; Decomposition - Additive and Multiplicative models; Determination of trend

Hovlng Averages Method and method of least squares (including linear, second degree, parabolic, and exponential trend): Comptation of seasonal indices by simple averages, ratio - to- trend, tatio to - moving average, and link relative metthods. 

UNIT-V Forecasting and Methods Forcasting 
concept 
Company sales forecast; Factors af tecting company sales. Theory of Probability as a concept; The three approaches to defining probability; Addition 
Expectation and Variance of a random vari able.

types and importance; General approach to forecasting; Methods of forecasting: demand; Industry Vs 

and multiplication of probability; Conditional Probability: Bayes' Theorem; 
Laws 

SUGGESTED READINGS 
1. S.M.Shukla, Shahitya Bhawan,Agara.
2. Statistical Analysis, Dr. Rajesh Shukla and J.B. Agrawal

PRINCIPAL 

Gurukul Mahita Mahavidhyalaya 
Kalibadi Road, RAIPUR (C.G. 



Group III PAPER II 

FUNDAMBNTALS 

ENTREPRENEURSHIP 

OBJECTIVE 

It Provides exposure
to the students to the entrepreneurial 

culture and 
industrial growth

so as to preparing 
them to set up and manage

their own small units. 

Proposed Syllabus

UNIT-I Introduction 
The2 

of entrepreneurialclass; 

entrepreneur; Definition; 

Role 

Emergence 

Theories 
of entrepreneurship; 

of SOCio

-economic environment; Characteri-stics. 

ONIT-IIPromot ion 
Venture;Opportunities 

analysis; 
External

environmental analysis economic, 
social and technological; 

Competitive 
factors; Legal

requirements 

tor 
establishment of a new unit, and raising of funds; Venture capital

sources
and 

documentation 
required. 

IT-III Entrepreneurial Behavior Innovation and

entrepreneur; 
Entrepreneurial 

behavior and 

Psycho
-Theories, 

Social
responsibility. 

UNIT-IV
Entrepreneurial 

Development 
Programs (EDP)

EDP, their role,
relevance, 

and 
achievements; 

ROle of 
Government in organizing 

EDPS; 
Critical 

evaluation. 

UNIT-V Role of Entrepreneur Role of an entrepreneur 

in economic growth as an 
innovator, 

generation 
of employment 

opportunities, 
Complementing 

and supplementing 
economic growth,

bringing about 

substitution, 

forex earnings, 
and augmenting 

and meeting
local demand.

sOcial stability 
and 

balanced 
reglonal 

development 
of industries; 

Role in export
promotion 

and import

3. 
Srivastava 

s.B. : A 
Practical 

Guide to 
industrial 

Entrepreneurs; 

Sultan 
Chand and Sons, 

New Delhi.

SUGGESTED READINGS

4. Tandon
B.C. 

Environment 

and 
Entrepreneur; 

Chugh
Publications, 

Allahabad. 

5. 
Prasanna 

Chandra : Project
Preparation , 

Appraisal, 

Implementation; 

Tata 
McGrow Hill,

New Delhi. 

PRINCIPAL 

Curnkui Mehila Mahavidhyalaya 

Kalibadi Road,
RAIPUR (C.G.)



M.Ccm. I Senester
(2018-14)

APER- 

M.M. 80+20
MANAGEHAENOMIA 

his course cevelps managerial, perspective to ecorKrúc furcanentals as aids to 

decisin making ckr qiven envirormental crnstraints. 

OBJECTIVE: 

COURSE INPUTS:

UNI Natuire dand Soopeof Managerial oncmics: bjective of a fim; Econmic:s theory and 

managerial thaory; Managerial econcmist's role and responsibilities.

ON ndererntal econaie ooncepts-incramental principle, portiunity S Prirxipie 

disaanting pinciple equirarginal principle. 
enand Analysis:ncdi vidual and Market demand functions Law of demand; determi
nants of denand; Blasticity of cdarand-its reanirng and iportance, Price elasticity 

ane eiasticity ad cruss elasticity; Using elasticitY in manaerial ECLSITS.

Tneory oE CnuEr Chaicer Qarcdinal utility approach, indifference apprcach, reveaied 

prerererne änd theory of consumer choice under risk; Demand estimaticn for a7or 

consumer durable and non-durable products; Derard forecasting tech. tecmique. 

dccn Thaony Procuçtion functicn-prodhxction with one and to variable ingut.s,
Stages of prodiction; Fcthcmi.cs of scale; Estimaticn of procct.icr frktim.

UNET-4 

ALNANC ACeoUNTING M. M. 80-20
0BJECTIVE: 

ihe aojective of this curse is to expose sturients to acounting issues and practices sch 

as maintenance of ocmgany accaunts and hanciling accounting adjustrent.s. 
cOURSE INPTS:

DNTT-1 Bbounting For isse, Forfeited ard reception of sares and debanturas. 
UNTT-2 Final acconts and financial stateants of coinpanies. 

UNTPT cuntirg isSes relative to analgamaticn and recanstaietion of cxapanies.
UNIT-4 Accourting for hoidig rd sbsidiary cTTanies. 

UINIT-tconts relating to Liqiidation of TpaLes 
REFERENCES. 

Beans, F.A. Acivanced Accoumting, Prentioe Hail, Nw Jersey, Dearden, J. and S.K. 
Bhattacharya: Acoounting for Managernent, Vikas Publishing ouse, New Delhi.
Engler, C.L.A Bemstein. and K.R. Iantert: Pcbverncad Accounting, with Chicago. Fischer,
P.M.,W.J. Taylor and J.A. Leer: ACvancad Acinting, Soutth-western, hio. Gpta. R.L.: 

Advarnced Financiäl Accounting, S.Chand & Co., New Delni. 

Keiso D.E. and J.J. Weygard: nteTTeCdiate ACCOunt ine, iie 
Maneshwari, S.N.: Advan:ea AcOuntarcy- Val. i VKas Siin , N 
Monga, J.R. : Advanced irclal AOUti9, YI FA.ttKS, teaya aSI 

, 

R:Finacial Poonting: A Manzgerial Perspective, Prentioe Hall of India, De lhi. 
Neigs, R.F. Financial Acoomting. Tata MGraw Hill, New lhi. 
Shakia, M.G. and T.S,Grewal: Acvanced Accou'ntancy, Sultan Charnd & Co. New Delhi. 

arren, C.S. ad P.E. Fess: Principles of Financial and Managerial Accoumting, Seuth

Westem, Ohio 
RECOMMENDED BOOKS: 

Plekles and Duakerley Accountancy 
Wi lson: Carmpany Acoourt.s 2 

Bu 27.06I& 

PRINCAL
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Di skson: Accountancy 
J.R. Batlboi : Advancad Accnting
R.R.Gupta: Advanced Accounting 
S.M.' Shukla : Advanced Accounting 
Shukla and Grewal: Advanced Accounting 
H Chakravarty: Advanced AccountsDr.Shukla Avam Agrawal: Advanced Accountancy 
Dr.S.S. Gupta: Advanced Accounts
Dr.Karim, Dr. Khanuja & Fro. Mehata : Advat

4 

Accounting 

Basu Das : Advanced Accounting

M. Com 1 Semester

Income Tax Law and Accounts (Paper Third) 

M.M.: 80 
OBJECTIVE 

The objective of this course is to help student

understand and conceptual framework of Income tax. 

Unit I Law relating to Income tax: Brief study of the main provisi ons 

of the 

Indian Income Tax Act. Important definitions. Income exempted

from tax, Residence and Tax liabiiity. 

Onit I Caleulation of taxable income the head Salaryunder

and House

property. 

Unit III Depreciation and Development allowanae, Calculation of taxable

Income under the head: Business and Profession, capital gains,

income from other sources.

Set off and carry forward of losses, Deduction from gross total

Income
ofan individual, 

Calculation of taxable Income and tax 

and Hindu undivided Fan i.1i cs, 

27 oL 8 

PRINOL
Suruku! ahia t itvs 
Kalibadi iRoad, hAi-UR (C.C.}



Unit - V Appeals & Revisions Reference of H1gh Court and Supreme co 

offencees 
&penalties, Income tax authorities. 

M.Com 1" semester 
(Camulscory) Paxor - IV (aper ue........) 

STATISTICAL ANALYSIS M.M.: 8BO 

OBJBCTIVE 
The abjective af this aurse is to' elp student leam the aplicatin of, stat.ist.ical tols ard 

techniques for deci.sion making.
UNIT-1Statistio 

Distnst and misse inportane 
tin, 

Definitions, Characteristics, Soope ad Nature, Elrcticns, limitatians, 
Statistical Investigat.icns., Classification & Tabula-

UNIT-2 ata Souroes: Primary and Seoondary, Prirary data collecticn techniques, Schedule, 
Questionaire and intervi.ew & Souroes' of Secondary data.

UNIT-S ispersion, Coefficient of variance and skewness, rrelation- Kari- Earis ad 
speatman' s ranking method and Reqression analysis, Two variables case.

DNTT-4Probability Thery: Prcbability classical, relative ad subjectie prtbabijty, Hantih
and nultiplicatim probarility modkels - Ccnditicnal prckabi lity ard a s i*EKONEAII. 

UNIT-5 Probabiity Distribtios - Bionrial, poisson arxi Noma Distrihticas, Te Tara teistiCS ar apiicatIL S. 

M. Com - 1s Semester
UNDER MANAGEMENT BOARD

(Conpulsory) Paper - v (Paper Code OBJECTIVE 
CORPORATE LEGAL FRAMEWORK M.M. 80 Tae Cjective of this course is provide knowlekge of relevant provisicns of various lawS influencing business operatins.

The Carpanies AcE, 1956 (Relevant Provisions) Dainition, types of Cpanies
UNTT-1 

MerorandLm of assoxciation; Articles of. assaiation; Prospectus; Share capital and 

membership. 
UNIT-2 Meetings and resolutionsConpany management; Managerial reamuneration; Windingup and di.ssolution of caparies.

The Negctiable nEtrentsAcE 188lDniticn, tyes of negotiab!e instnments: 
Negotiation; Holder and hoider in �ie course; payrent in de curse;

UNIT-3

UNIT-4 ndorsenent and crossirig oecue r resentatic f reptiable insnments. 
UNIT-5 TAgal Environtsent for scurity Markets: SSI ACt. 1992rYenisat. icr ani ijeci ves 

SESI 

uy15 
PRN 

Gurukul Malu M Vidwaaya

Kalibadi Road, AlPUR (C.G 



M.Ccm. II emester

PAPER VI 

BUSTNESS ECONOMICs 
OBJECTIVE 

M.M. 0+20 

This caurse develope managarial perspective to ecormic funcaglntals' as aids t 

deci.sion making nder given eviromental oonst.raints. 

NIT-1 ost heoxand Bstnauaaeconcmic value analysis, Sort ard ig nn t 
tuncticns their nature,, shape ard inter-relat.icnship; Iew of variable pryIIticns;La f 

xetms to scale. 

UNIT-2 Prioe Deteminatian under Different Mearket Coxiitions: Characteristics of differert 

rrarket stiuctures; Price detemination and fim s equilibriun in short-run ari icrgn 

uder perfect canpetition, monopolistic oorgpetition, oligopoly. ancd rorpoly,

UNIT-3 ricing Practioest Methccis of price detemnaticn in practicE, pricig t itre 

procct.s; price discriminaticn; Intematicnal price discriinaticr. and Arpig; Traste

gicig. 
JNIT-4 181nesS Cycles: Narure ard phaSes of la business .Cycle; Theories of Disiness cces 

pSychoiOgical Pprofit, cnetary, innovaticn, cobweli, Samelson ancd Hicks tteories. 

ntiati: Definiticn, Characteristics and types; Inflatim in tems cf cerran gil ard 

qDst push factors; EEfects of. inflatin. 
UNT-5

PAPER VIE 
SPECIALISED ACCOUNTING 

M.M. 80+20

OBJECTIVE.
The bjective of this course -is to expose sturlents to accNting isses ard practioes such 

as maintenance of corpany accounts and handiing accounting adjustnents.

Accounts of Ceneral Insurance Companies. 

ACCounts of Banking Companies. 

Pccounts f PbLic Utility concems: Double AccoUunts System.

Royalty acconts. 

Ivestnent accounts. 

UNTT 1 
UNIT-2 

UNIT-3 

UNIT-4 
UNIT-5 

ww.nmen

27 

0 6 
18 
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M Com-2Semester 

5fuurH ya yae (WTU3- VIII) 

DAX PLANNING AND MANAGEMENT (Papar VIII 
M.M. 80 

OBJECTIVE

This course aims at making students onversant i t ie concep 

of corporate tax planning and Indian tax laws, as also their 1npiications for 

Corporate management. 

Unit I Calculation of taxable Income and tax of Fim and Companies. 

O Return of Income, Provisional Regular, Expertand emergency

assessment,

Re opening of assessment
Unit-III Concept of tax Planning Tax avoidance and tax evasions Tax 

planning

with reference of Location nature and form of organization of ne 

Unit Iv Tax planning to capital structure, decision dividend policy

Inter corporate 

dividends and bonus shares . 
Unit - V 

Preparation of income tax return ompu taio Incone 

tax, Tax 

deduction at source; Advance payment of tax. 

27-0-1 

Gurukut- volava 
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(Compuliory) Paper IKaper Coce 
ADVANCE STATI STICS 4.M.: 30 

OBJECTIVE 
The Cbjective of this nuree is to help stuxdent leaun the axplication of statistical tools arcd 
techniques for decision naking. 

NIi Satástaeal Decisicn iheory: Decisioxn envir rmernt, Fetei prfit urrer urertar
and assigniing prodabiiities and utility the0ry. 

NTT Statistical Estinations. and Testory: Point end interval estinaticn of pgulaticn nearn, 
prtporticn and variance Statistical Testing Hypothesis and Errors, Saple size - Large

and SrallSaplingtest Z tests, T Tests F Tests5.

UNII-3 AsSOciatin of Attrihtes /: Two Attrikutes, ocnsistency f data, reasureernt of 

Associaticn of Attributes Percentage rethod, o-efficient of Associaticn, Conparisn 
of Actual and (you le method) Expected froquency' s & Issusery Associaticn. 

NTT- Statistical Qality Conitrol causes of variatins in quality daracteristics, Qality
Control chartsPurpose and logiC, Process ucer xntrol ad out of control, varnig 

Limits, ontzol charts for attributes-fracticn cefectives ad nunier of cefects, boep 

tance sarpling. 

LNIT-5 interpolation and Extrapolation Prabolic Bionarial, Newton and long rages nethoc.

(Compulsory) Paper -X Paper Code 
Business LawWs

M.M. 80 

OBJECTIVE 

The dbjactive of this aurse is provide kniowiedye of relevant provisicns cf varicis ia- 

influenciny busiresS operatior1s. 

UNTT-1 SEBT Act-19921 Organisation ang cbjectives of SEBI, Fnctior1s and Role of SEBI Rights 

and FowEr of EI 
MRTP Act 1969:Monopgli stic Trade Practiae Meanin, essentials, Restrictive Tracde 

Practices - Mearning, Unfair tracde practie, MRTP cCission offenoAs and Penalties. 

UNTT-3Consurer Protection Act1986: Needs of Act Rights of consuners, ojectives of ct., 

Grievance redressal Vachinery, District Forun, State Cmissin, National Camis-

Sin. 

UNIT-4 PEMA ACt 1999: Objectives; Regulation and Maragement of FEMA, Penalties Appeal. 

UNTT-5 WT.O. Brief History of TO, Cbjectives and Flnctions, Oryanisatiom, W.T.0. ai 

India, Regional gropings, ant1-ciurpin auties eri ter NiEs, i kclirati, 

Dispute settlenent syse, TRIP, TRIM ana CAT. 

*** 

27-0 1S 
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M.Com. Third Semester (Compulsory Paper)

MANAGEMENT CONCEPT(Papen- in 
M.M. 80 OBJECTIVE - 

The Objective of this course is to help student understand andConceptual framework of management and organizational behaviour 
Unit-I Schools of Management Thought: Scientific, process, humanbehaviour and social system school; Decision theory school;" Quantitative and system school; Contingency theory management; Functions of a manager.

theory of 

Unit-II Managerial Functions: Planning concept, significance, types; Organizing - concept, principles of authority, theories, types of organizations, authority, responsibility, 
decentr�lization; power. delegation. 

Unit- III |Staffing; Directing; Coordinating; Control- nature, process, and techniques.

Unit - IV Motivation Process of motivation; Theories af motivation need hierarchy theory, theory X and theory Y, two factor theory,Alderfer's ERG theory, McCleland's learned need theory, Victor Vroom's expectancy theory, Stacy Adams equity theory.

theory,

Unit- Group Dynamics and Team Development: Group dynamicsDefinition and importance, types of groups. group formation. 
group development, group composition, group performanee 
factors; Principle-centered approach to team development. 

27 06 /S 
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ORGANIZATIONAL BEHAVIOUR (Paper - Second) 

M.M. 80 

OBJECTIVE -

The Objective of this course is to help student understand and 

conceptual framework of management and organizational behavior. 

Unit-IOrganizational Behaviour concept and significance 

Relationship between management and organizational behaviour; 

Emergence and ethical perspective; Attitudes; Perception; 

Learning; Personality; Transactional analysis. 

Unit-II Leadership Concept; Leadership styles; Theories trait theory.
behavioural theory, Fielder's contingency theory: Harsey and 

Blanchard's situational theory; Managerial grid; Likert's four 

systems of leadership. 

Unit-IIF |Organizational Conflict Dynamics and management; Sources,

patterns, levels, and types of conflict; Traditional and modern 

approaches to conflict; Functional and difunctional organizational 

conflicts; Resolution of conflict. 

Unit-I | Interpersonal and Organizational Communication Concept of 

two-way communication; Communication process; Barriers to 

effective communication; 

Types oforganizationalcommunication; 

communication; Transactional analysis in communication. 

Improving 

Unit-VOrganizational Development: Coneept; Need for change.

resistance to change; Theories of planned change; Organizational 

diagnosis; Organizational Development intervention 

change.

Vuy' 
Gurtuku! alaya 
Kal.bad ici,iuiU.ic.G.) 



M. Com-3rd Semester

ADVANCED COST ACCOUNTING (Paper - Third) M.M. 80 

OBJECTIVE -

This course exposes the students to the basic concepts and the tools used in 
cost accoupting. 

Unit-I nroduction- Cpst Analysis, concepts and classification, Materials control
- Techniques of Materials control.

Unit-II Labour cost Computation and control, Overheads- Accounting anaControl.

Unit - IlI |Job, Batch, Contract Costing and operating costing.
Unit- IV Process CostingJoint products & Byproducts costing. Uniform cOsting and Estimate costing.

Unit- V Budgetary controlImportance of budgets in accounting. Nature of budgetary control, Organization for budgetary control preparation zero base budgeting, performance budgeting. Cash Budget, Production and sales Budget. 
Paper IV 

qeo TRab Management Accountin) 
OBJECTIVE 

The djective oi this oTULSe 1s to acquaint stuxent with the aconting oTKEpts, toDis ad technigueS for aragerial deciSins. 
COURSE INPUTS 
UNIT-1 ntroducÁn of AOontingNanegeanent aCCOunting as a area accounting; hjec- tives, riature and scoe oi anagemeiit accounting, techniques of rnagenent acoounting, di.fference between financial accounting, coSt aCCCunting and managenent dccounting, Management account ing and manager ial decisions; Management aUntant's position, role and resporsibilities. 

AccOunting Plan and Responsibility iCenters: Meaning and significanoe of responsi- 
biiity acontiY; Fesgprsihility enters-St OAtre, profit ere esUet
ete, PtblerS ii trat Ster prLirg, (Iective =AIa es 

UNIT-2 

oenters.

Bxgetirg,: Definitic cf Rat; F t f bui 
master etc. .Fixed an flaxble ukyet
Sandardsing an VaanoAnai ysis:, Starkkard ca st.iy as a ut tendnug n 

ettrg DE stancards anvi their evisin; Variance aralysis-teaninng auxd aI tai 

Kircls of variancas ad their uses-material, labour and overhead varianoes; Disposal: of 
variances; Pelevance of varianoe analysis to budyeting and starriard casting. 

UNIT-3

UNIT-4

ONTT-5 kginal Costing;ConreporMarginal cost; Marginal esting a ateori ion, oetirs,

27 0618 
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Marginal osting VerSs dirt, rBt.ir
REFERENCE 
Anthony, Robert: Management Accounting, Tarapore-wala, Mbai, Barfiald, Jesaie, ily A. 

Raibon and Michael R. Kenney: Cost Accounting: Traditians and fnrvations, ait Westem College ublishing, Cincinnati, Chio. eooster, Don T. and Elcken L. Schafe 

Management Acoounting: A Decision Ephasi.s, John Wiley and SO, ns IncC., New York.
Garrisn, Ray H. and Eriw. Noreen: Managelllel t Accounting, Richard D. Irwin, hicar, 

Hansen, Dorn R. änd Maryanne M. Moreen: Marnagernent ACcOunt.iry, Snuth-:a1.eYr 73l 1e 

Plishig, Cincinnati, thio. 
HEmgra, C.T., Cay L. Sancdm arcd Will iam O. Stratton': intriacticr to anugrent ixou 

ig, Prentioe Hall, Dalhi.

Homgren, Charles T., George Foster and Srikant M. Dalior : Cost Accounting: A Managerial 
Erphasis, Prentice Hall, Delhi. 

Iall, B.M. ard I.C.Jain : ost Acnting: rinciples ard Practice, Prentice Hail, elhi 

Pandey. I.M. : Managanent Accunting, Vani Publication, De ihi. 

elsch Glerm A.; Ronald W. Hilton and Paul N. or: Bdyetirg, Profit Plarning an Cetro.,

Prentice Hall, Delhi 
BOOKS RECOMMENDED: 

Anthony Robert N. : Management Accounting 

2 Gillet: Management and the account

Willsore 
Rose U. Fahri: Higher Management Control 
Guthrann H.G. Analsyof firnanDial Staterent 
Smith and Ashbum: Finarcia,1 and Actninistrative Accntärcy 

Business, Business Budget and Budgetary Control

Pinkless and Duakaraley: Auntarcy

Manmohan A: Goyal: Maragement Accour.ting 

3TyT, TRT377T 

H.HTai:T7T 

M. Com-3rd Semester 

Paper V 

ecu fufa foy dai (Accounting Eor managerial deeisions) 

OBJECTIVE 

he cbjctive of this course is to acquaint sturent wi.th ttY IXANtin (KKA NS, LKiis a 

techrniqes for managerial cecisic1S. 

COURSE INPUTS-

UNIT-1Break-eyen-analysis AssKtisd prctical arplicariy1s of ek- 

VOlume profitanalysis eCLS10MS reGärr) 5lcsN, i r y . 

27-06:1S
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iaontiuation of a proda r et. 
NTT2Arlyeing finatal tatanit: M tll et'xIr10 " 

3 Oash flew analysia anci Fyik wa 
ONTT-4 antem rALy 13ses in Managkaiant Nxoutinng: Value aii eifvdl y51 B, PItivi bai 

aality aneting, "Tairget and life cycle axsting. 
NT-5Raporting to Manaceamant bject.ives of reporting, reporting neks at differert. rer a- 

Friallevals; Types of. ports," mxbs of reportingi urting at (ifferent, Ievels of manageert REFERENCE: 
Anthony, Rolert: Managewent Acoounting, Tarapore-wala, Mrbai. Barfield, Jessie,. ily A. Paitomad Michael. R. Keney: Cost Acounting: Traditions ard Inriovations,Suth-vestm olieg Pablishing, Cincinnati, hio. Decoster, Don T. and Elden L. Schafe : Managenent. Acoournting: ecision Ephasis, John Wiley and Sons Inc., New York. Garrison, Ray H. and Eric W. Noreen anaganent Aoootnting, Richard D. Irwin, Chicago. Hansen, Don R. ard Maryanme . oreen anagement Accounting, South-Westem College Publishing, Cincin- rati, Chio.onran, C.T., Gary L. Sundem and William 0. Stratton: Introduction to Managarernt Acitirg; PraitiHall, Dealhi.

HOmgren, Charles T., George Foster and Srikant. M. Dalior Cost Acoountirg: A Managerial mprasis,enne all, Delhi. Lall, B.M. and I.C.Jain Cost Aaoountirg: Principies a Pract.iE, Prent.ioe Hall, Delhi. Pandey I.M. : "Manacearent Accounting, Vani Puiblicat.icn, ELNL.WeLSCGlem A., Ronald W. Hilton ard Faul N. Gordon: Bukgeting, PioLit Plarning ard tIOL Fei , 
Delhi: 

BOOKS RECOMMENDED: 
b Anthony Robert N. : Management Accournting . Gillet: Management and the accountWillsmore: Business, Business Budget and Budgetary Contro.Rose U. Fahri: Higher Management ControlQuthmann H.G. : Analsy of firancial Stataent2 Smith and Ashburm: inancial and Adninistrative Accountancy Pinkless arnd Duakaráley : Accourntancy. Manmohan A. Goyal: Managemeht Accounting 
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H26Í4, Tgrí direr - (M.Com. Fourth Semester)

fAreenva (A)auuM

Specialization: (A) Marketingl 

PRINCIPLE OF MARKETING (Paper -: A-First)

M.M. 80 

OBJECTIVE - 

The Objective of this course is to facilitate understanding of the conceptual

framework of marketing and its applications in decision making under various

environméntal constraints.

Unit-I ntroduetion Meaning, nature, scope and importance of marketing;

Marketing concept and its evolution; Marketing mix; Strategic marketing 

planning - an overview. 

Unit-II |Market Analysis and Selection Marketing environment macro and 

micro components and their impact of marketing decisions ; Market

segmentation and positioning Buyer behaviour 
Consunmer versus

organizational buyers ; Consumer decision - making process. 

Unit- III Product Decisions Concept of a product : 
Classification of products 

Major product decisions ; Product line and product mix , Branding: 

Packaging and labeling; Product lifecycle -strategic implications; New

product development and consumer adoption process.

Unit-IVPricing Deeisions- Factors affecting price determination; Pricing policies 

and strategies ; Discounts and rebates. 

Unit-V Distribution 
Channels and Physical Distribution Decisions- Nature,.

functions, and types of distribution channels; 
Distribution channel

intermediaries ; Channel management 
decisions ; Retailing and wholesaling. 

Physical Distribution Management 

27-6618s 
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(1) fasITy ya faaru ya- (g*1U :A- Tr) 

ADVERTiSING & SALES MANAGEMENT (Paper: A - Second)

M.M. 80 

Unit-Iutroduction: Concept, Scope, Objectives and Functions of Advertising 

|Role of Advertising in marketing mix and the advertising process. Legal. 

ethical and social aspect of advertising. 

Unit- IIPre-launch Advertising Decision: Determination of target audience, 

Advertising Media and their choice. Advertising messages, Layout of 

advertisement and Advertising Appeal, Advertising Copy.

Unit-111 Promotional Manngenent Advertising Department, Role of Advertising 
Agencies and their Selection, Advertising Budget, Evaluation of Advertising 
Effectiveness. 

Unit IVPersonal Selling Meaning and Importance of Personal Selling. 
Difference between Personal Selling, Advertising and Sales Promotion. 
Methods and Procedure of Personal Selling

Unit- V Sales: Management Concept of Sales Management, Objectives and Functions of Sales Managements. Sales Organization, Management of Sales force and Sales force objectives, Sales force Recruitment Selection, Training; Compensation and Evaluation. 

27.66s 

Gurukul Mi. 
Kalibadi ioad, C 



19 
3) fauu- 371I (uz-143: AaPt) 

MARKETING RESEARCH (Paper: A -Third)
M.M. 80 Unit-1 Marketing Research An ntroduction Marketing Decisions; Marketing Research and Information System.

Unit IIMarketing Research Methodology, Research Desigas
Unit-III Organization of Marketing Research. Specialised areas of application of marketing research. 

Unit-IV Specialised Techniques of Marketing Research. Motivation Research. 
Unit - V Advertising Research: Planning and Procedure, New Product Rescarch. 

27-06

PRI 
Gunukut 
Kalbai 

L 



(4) 37-Tvtu fàyua (reT3 : A-Je)

INTERNATIONAL MARKETING (Paper: A Fouth)

M.M. 80 

Unit-I Lnternational Marketing; Meaning ; Scope, benefits and difficulties of 

International Marketing: Intemational marketing and Domestic Marketing, 
reasons for entering International marketing. International marketing 
environment ; ldentifying and selecting foreign market. 

Unit-1Foreignmarket entry mode Product designing, standardisation Vs. 
Adaptation; Branding., Packaging and Labelling. 

Unit- III Quality issues and after sales service International pricing; International 
price quotation; payment terms and methods of payment.

Unit-IV. Promotion of products and services abroad International channels of distribution ; Selection and appointment of foreign sales agents. Logisticdecision. 

Unit- V |Export poliey and practices in India, Trends in India's foreign trade, steps in starting export business ; Export finance, documentation and procedure. 

2 

Gurukul M- 
Kalibadi Read, K.l 
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fafRfeavU: (B)1 
Specialization : (B) Management 1 Tac-aRe (Rua B r) FINANCIAL MANAGEMENT (Paper : B -First) 

M.M. 80 OBJECTIVE 
The objective of this course is to help students of understand the conceptual framework of financial management, and is applications undervarious environmental constraints 

COURSE INPUTS
Unit-I Financial Management: Meaning, nature and scope of financeFinance functions - investment, financing and dividend decisions. Capital Budgeting: Nature of investment dicisions; Investment evaluation criteria - net present value, internal rate of return,profitability index, payback period, accounting rate of return; NPV

and IRR comparison; Capital rationing; Risk analysis in capital budgeting. 
Unit II Cost of Capital: Meaning and significance, of cost of capitalCalculation of cost of debt, preference capital, equity capital and 

retained earnings; Combined cost of capital (weighted); Cost of 
equity and CAPM. 
Operating and Financial Leverage: Measurement of leverages Effects of operating and financial leverage on profit; Analysingg 
alternatee 
leverage. 
Capital structure Theories : Traditional and 'M.M. hypotheses 
without taxes and with taxes; Determining capital structure in 

practice
Divident Policies issues in dividend decisions, Walter's model,
Gordon's model. M-M hypothesis, dividend and uncertainty, 
relevance of dividend; Dividend policy in practice; Forms of| 

dividends; Stability in dividend policy: Corporate dividend

behaviour. 

Unit-II 

financial plans; Combined financial and operating 

Unit -IV: 

Unit-VManagement of Working Capital: Meaning. significance a 
types of working capital; Calculating operating cycle period and 
estimation of working capital requirements; Financing of working
capital and norms of bank finance; Sources of working capital 
Factoring services; Various committee reports on bank finance;

Dimensions of working capital management. 

Managément of cash, and inventory. 

urukul A 
Kalibadi Rod 



e) eara yre (ua B feda) 

PERSONNEL MANAGEMENT (Paper B-Second) 

M.M. 80 

Unit-1Concept, Definition, importance7 & Objectives of Personnel 

Personnel Management, Historical Development of 

Management, Nature, scope planning, Philosophy and Principles of 
personnel Management and its relation with behaviourial sciences. 

Unit-I Personnel policies, programmes & procedures. 
Personnel Department; Personnel Functions, Position of personnel 
Department & Organization of Personnel Management. 

Unit-l Man power planning Recruitment and Selection, Training * 
Development of Employees & Executives. 
Promotion, Demotion, Transfers, Absenteeism & Turnover. 

Unit-IA Performance Appraisal 
Wage 

and Merit Ruting, Discipline. 
&SalaryJob evaluation 

Administration, 
Remuneration & Financial Rewards/Incentive payments. 

plans of 

Unit-V Employees Fringe Benefits & Servicees Safety, Health & Security
programme and welfare.
Motivation and Moral. 

27:6 
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(3) 

PRODUETION MANAGEMENE(PapersBThird)y 
M.M. 80 Unit-I Pundamentals of production management, Nature Scope, Functions Problems, Production and Productivity organizing for production. Types of manufacturing systems.

Unit I1 Production planning, Objectives, Factors affecting Production Planning. Planning future activities. forecasting. Qualitative & Quantative forecasting Methods, longrange forecasts, project planning method(P.E.R.T. and C.P.M.) Process planning System. Techniques of processplanning: Assembly charts, process charts make or buy analysis. 
Unit-II Processdesign, Factors affecting design Relation with types of 

manufacturing plant location and layout: Factors affecting location. Typesof plans layout, evaluation of alternative layout.

Unit-1V Work measurement and work standards Uses of work measurement date, procedure for work measurement. Direct work measurement. Time study,
activity sampling. Indirect work measurement Synthetic timing
Predetermined motion time system. analytical estimating. 
analysis: Areas of application, Approaches to methods design. Tools tor 
methods analysis, work simplification programme. 

Methods 

Production ControlControl functionsitakouting Londing, Scheduling, 
Despatching, Follow up. Quality control & inspection place of quality

control in modern enterpriss, organisation of quality control. Statistical 
quality control, inspection location for inspection, inspection procedure 
and records, Inspection devices.

Unit-V. 

27 c6(8 
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STRATEGIC MANAGEMENT (Paper:B-Fourth
M.M. 80 

Unit-i Unit- Concept of Strategy Definingstrategy, levelsat which strategy
operates; Approaches to strategic decision making; Mission and

purpose, objectives and goals; Strategic business unit (SBU); 

Functional level strategies. 
Environmental Analysis and Diagnosis : Concept of 

environment and its components; Environment scanning and 

appraisal; Organisational appraisal; Strategic advantage analysis
and diagnosis. SWOT analysis. 

Unit- Strategy Formulation and Choice of Alternatives Strategies 
modernisation, diversification, integration, Merger, take-over and 

joint strategies; Turnaround, divestment and liquidation 
strategies; Process of strategic choice-industry, competitor and 
SWOT analysis; Factors affeeting strategic choice; Generic

competitive strategies- cost leadership, differentiation focus, 
value chain analysis, bench marking, service blue printing. 

Unit 1F Functional Strategies: Marketing, produetion operations and 
R& D plans and policies. 
Functional Strategies Personnel and financial 

policies. 

plans and 

betweenUnit-IY Strategy Implementation Inter-relationship 
formulation and implementation; Issues in strategy 
implementation; Resource allocation. 

Strategy and Structure : Structural considerations, structures 

for strategies; Organisational design and change. 

StrategyEEvaluation 0verview of strategie evaluation: 

Strategic control; Techniques of strategic evaluation and control.

Global Issues in Strategie Management. 

Unit-V

2 7 
0t 
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Specialization: (C) Bankingand Tnsuranee 
() afa aae (us e) 

BANKING PRACTICES (Paper: C-First 
M.M. 80 

OBJECTIVE -

This course enables the students to know the working of the Indian banking

system and fundamentals of insurance. 

Unit-I Bank Concept, Functions and Services, Prohibited Business, Nature of 

Banking, Qualities of Banker, Bank and Customer Relationship, Concept of 

Customer, general Relationship, Bankers. Rights and obligations, 

Termination of Relationship. 

Unit -IIAccounts of Customers Various Customers' Accounts, Opening an 

account, Nomination facility, Special Types of Customers Minors,

Pardanashin Women, Lunatics, Intoxicated Persons, Joint Hindu Family,

Limited Companies and Non Trading Concer.

Unit-m| Employment of Bank Funds, Importance of Liquidity, Cash Reserve, Money

at call and short notice, Investments, Statutory provisions regarding liquid

Assets, Principles of lending. Types of loan, Interest Tax Act. 

Unit-IVPurchase/Discounting of Bills, Legal Position, Bill Market schenme,

Lodgment of bills, Vaghul Working Group Report, Letters of Credit, 

Concept and types, Crossing and endorsements of cheque.

Unit-VT Securities for Advances General Principles, Advances against Goods,

Stock Exchange Securities, Real Estate, Life Policies, Fixed Deposits, Gold, 

Silver, Bond and Debenture. Lien and Mortgage, Types of mortgage. 

Hypothication, pledge. 

Curul 
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BANKINGINSTITUTION IN INDIA(Paper: C- Second) 

M.M. 80 

Unit-Indian Banking SystemThdigenous Bankers, Money Landers, 
Nationalization of commercial Bank and their Effects, Classification of 
Banking Institutions, Commercial Banks, Regional Rural Bank 

Cooperative Banks. E-Banking & Green Banking. 

Unit-I Development Banking in India : IFCI, ICICI, SIDBI, Credit Guarantee 
Institutions; Export Credit Guarantee Corporation of India, Deposit 
Insurance and Credit Guarantee Corporation of India.

Unit-IlRB.i Organization, function Central Banking functions, Promotional 
functions, Control of credit by RBI, NBFC and RBI, Commercial Banks and 
RBI, Power of RBI. 

Banking Regulation Act 1949 Important features, Forms of Business of a 
Bank, Regulation for Capital, Control over Management, Restrictions on 
loans and advances winding up of a Banking Company, Amalgamation of 

Banks. 

Unit-IV

Unit-VEmerging trends in Banking Sector : Narasimham Committee Report,
Committee on Banking Sector Refoms, Bridge Loan and Privatization of 

Banks and its impact. 

IAL 
Curukul Ma 
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LIPE INSURANCE (Paper 1C Third) 

M.M. 80 
Unit-1Life insurance : iptroduction, History of life insurance, Utility, Object, Characteristics and importance of life insurance, procedure of getting life insurance, non - medical insurance, Insurance of sub standard lives,insurance of female lives and Minors.

Unit-I|Life insurance policy: Conditions and kinds of Life insurance policies, 
some important plans of life insurance. 

Unit-m Premium and Annuity ? Elements of premium; methods of premium
computation, Natural premium plan, level premium plan. Gross and net 
premium, Loading mortality table - meaning, characteristics and importance 

in life insurance ; Kinds of mortality table. Annuity : meaning, objects,
advantages and kinds of annuity, annuity Vs Life insurance. 

Unit-IVLife Insurance agent and his wórking, settlements of Life insurance clamis. 
Guidelines and procedures, Organisation and management of life insurance 

corporation of India, working and progress. 

Privatization of Life insurance in India, Insurance Regulatory & 
Development Authority Act, 1999, powers and functions of authority. 

UnitV 

27*06 /S 
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4) RTHTR atT(RT :Cage)

GENERAL INSURANCE (Paper: C-Fourth) 

M.M. 80 

Unit-IIntroduction Origin and Development of lnsurance Advantages. 
Importance and Functions of Insurance, Fundamental principles 

insurable interest, almost good faith, other principles 
mitigating of loSS warranties, 

Insurance 

indemnity, subrogation, contribution, 
Proximate cause etc. 

Unit II Classification and Re-insurance: General Principles, various methods of 
re-insurance, under insurance, Over-insurance, double insurance 
Classification and organisation of Insurance. 

Unit-II | Marine Insurance Introduction, Evolution & Development of marine insurànce. Necessary elements of marine insurance contract Peril & Scope of marine insurance. Procedure of Taking out Marine Insurance Policy,kinds of Marine insurance Policies, Computation of Marine Insurance Premiums and Returns, Marine Losses-Total loss,
Constructive, Partial Loss - particular average loss and general average loss,Settlements of Claims and Recoveries, Salvage and Particular Charges.

Actual and 

Unit-IV Fire insurance : Physical and moral haxards, functions of fire insurance history of fire insurance ; principles of fire insurance, meaning of tire. characteristics of fire insurance, contract rights of insurer under a fire|insurance contract, procedure of fire insurance policy, fire policy conditions, 
ettlement of claims.

Unit Miscellaneous Insurance Personal accident Insurance, Motor, empolyer's 
liability fidelity guarantec, burglary, live stock, crop. And workmen's 
compensation insurance, Cattle Export Risks; Engineering; Aireraft
insurance. 

27 01S
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Specialization : (D) Taxation and Accounting 

DIRECTTAX IN INDIA (Paper: D-Firs)
M.M. 80 

Unit-I Basic Concepts and Definitions, Residential Status and Tax incidence. 

Exempted Income, DeemedIncome,Clubbingof Income, Deductions under

Section-80. 

Unit- |Computation of Tax Liabilities of Individual. Taxation on Agriculture 

Income 

Unit-II Return of Income and Assessment, Various Types of Return, types of 

Assessment. 

Advance payment of Tax, Tax Deducted at Source. Penalties and 

Prosecution, Refund of Excess Payment. Unit-IV 

Unit-V Income Tax Authorities, Appeal and Révisions, Settlement of cases. 

27e 618s 
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aRevU (D) IRTYUY gE RTE5 

Specialization: (D) T'axation and Accounting 

INTEGRATED GOODS AND SERVICE TAX 

Paper: D-Second) 

M.M. 80 

IUnit-T Observation & Introduction of GST Act-2017, Nature, Important Definations, 
|Levy And Collection of Tax, Taxation And Exemption of Tax, Registration 
Procedure, Meaning& Probability of Supply.

Assessment of Tax in GST, List of Tax-free & Taxable Goods. E Billing.

Unit- Electronic Commerce (E-Commerce), Job Work, Inputs Tax Credits, Concept 
of Input Service Distributors in GST, Procedure of Returns & Checking of Inputs Tax Credit.

Unit-II| Valuation & Checking of Accounting, Payable & Refunds. Demand & 
Recovery, Appeals & Amendment in GST. Advance Judicial Decisions. 

Composition Scheme, E Way Billing.

Unit-TVOrganisation &Administrative Structure Settlement Commission, Appointment of Officer, Inspection, Searching, Confiscations (Seizure) & Arrest, Offences & Penalties, Prosecution & Compounding. 

Unit V Observation of GST Act, Place of Services & Súpply, Fronted Business
Procedure on GST Portal, Miscellaneous Provisions. 
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Accounting in Service Sector (Paper: D-Third)
M.M. 80 

Unit-IAccounts of Hotel Companies-Introductions, Sources of Income, Heads o Expenditures, Cash Book, Visitors ledger, final accounts. 
Accounting for Transport Undertaking Introduction - Railways, Trams and Buses, Roadways, Shipping. Preparation of Daily Log book and final 

accounts (Problems on roadways only)

Unit-IlI Accounts for Hospitals Introduction, preparation of final accounts, Capila 

and revenue expenditure, OPD and IPD register. 

Accounts of Professional people.

Unit-I Accounting for educational institutions General cash book, Collection 

Ledger, Donors Register, Stock book Register, Salary and wages Register, 

Types of Govt. Grants and its accounting, Annual statement of accounts. 

Unit-IV Accounts of Co-operative Societies 
Accounts of Agricultural Farms.

Unit-V Government Accounting Basic principles of government Accounting. 

Commercial Accounting Vs Government Accounting. Consolidated funds 

contingency fund and public Accounts. 
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Accounting Methods (Paper: D-Fourth) 

M.M. 80 

Unit-I Preparation of Accounts from incomplete records and single entry system.

Unit-H Branch Accounts Independent and foreign branch. Departmental accounts. 

Unit Lease Accounts, Social Accounting. 

Unit-IVAccounting for Price level changes. Human Resource Accounting 

Unit-V Insolyency Accounts. (individual and firn).
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1.3.1 Program organized for Professional Ethics, Gender, Human Values, 

Environment and Sustainability 
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